
 
 

What this research is about 

Online gambling has caused an increase in gambling 
ads. Many ads for online gambling are also linked to 
sports. For example, gambling is advertised during the 
commercial breaks of sports matches. It is also 
advertised at sports stadiums and with logos on sports 
teams’ clothing. Research shows that adults who see 
many gambling ads have more positive views about 
gambling. However, researchers have not yet tested 
how gambling ads affect children’s views of gambling. 

Gambling is a public health issue for children. In 
Australia, many children are aware of gambling ads 
and products. They may be aware of gambling 
because they see gambling ads or because family 
members discuss gambling in front of them. Exposure 
to gambling could make children feel that gambling is 
a normal part of life.  

The Australian Government has tried to reduce 
children’s exposure to gambling ads in sports. For 
example, regulations were introduced in 2016 to ban 
gambling ads during live broadcasts of sports events 
on many TV channels. However, there are many other 
places where children can see gambling ads, 
especially those linked to sports betting. This study 
explored how children and adolescents in Australia 
feel about gambling advertising being a part of sports.  

What the researchers did 

The researchers recruited children aged 11 to 16 to 
participate in the study. They recruited participants 
from three community basketball stadiums in Victoria, 
Australia. They wanted to recruit participants who 
were fans of basketball. This is because gambling ads 
are still allowed on a sports channel that airs 

American basketball games. So, these children likely 
see gambling ads while watching basketball on TV. 

The researchers approached parents with their 
children to invite the children to participate. A total of 
111 children participated. The researchers 
interviewed the participants individually. They asked 
the participants for their general characteristics such 
as age and gender. They also asked them: 
i) If they thought gambling is a normal part of sport, 

and if gambling ads in sports influence people to 
see gambling as a normal part of sports. 

ii) If gambling ads impact young people positively or 
negatively. 

iii) What strategies they think could help young 
people understand the risks of gambling. 

The researchers looked for the main themes across 
the participants’ answers. 

What you need to know 

Many children may be exposed to gambling ads 
when watching sports. This exposure may make 
them think gambling is a normal part of sports. 
This study explored children’s views of gambling 
and the impact of gambling ads in sports.  

The researchers interviewed 111 children (ages 11 
to 16) in Victoria, Australia. The participants were 
all basketball fans. The participants felt that 
gambling is a normal part of life and sports. 
However, some felt that this is not good, and that 
gambling ads could influence children to gamble. 
Overall, most participants felt gambling ads should 
be restricted so that children do not see them. 
Some also felt that schools and media campaigns 
should teach children about the risks of gambling. 
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What the researchers found 

i) Normalization of gambling in sports 
Many participants felt gambling is a normal part of 
sports. Many felt that most people gamble in general, 
and some felt that “big sports fans” gamble the most. 
Many participants had overheard adults in their life 
talking about gambling. This might have contributed 
to them feeling that gambling is a normal part of life. 

Many participants felt that there are more gambling 
ads now than there were a few years ago. Some felt 
that that gambling ads make gambling seem like a 
normal part of sports. However, some participants felt 
that even if sports betting is normalised, it is not right. 
Some participants also felt that people should not 
need to gamble to enjoy sports. 

ii) Impacts of gambling advertisements 
Many participants felt that gambling ads could 
influence young people to start gambling. Specifically, 
they thought the ads could make kids curious about 
gambling. Some participants also felt that gambling 
should not be advertised because it can be addictive. 

iii) Strategies to understand risks of gambling 
Many participants suggested that children should 
receive more education about gambling risks at 
school, on TV, and online. At school, people who have 
experienced gambling harm could talk to the children 
about it. They also suggested that TV and social media 
share messages about the risks of gambling. 

Participants also felt that gambling ads should be 
restricted so that kids do not see them. For example, 
participants thought there should be no gambling ads 
on family-friendly TV channels. One participant said 
that gambling ads should not air until late at night.  

How you can use this research 

This research shows that young sports fans are aware 
of gambling and some of the impacts of gambling ads 
during sports. The researchers suggest that policy 
makers could consider young people’s views on 
gambling when responding to the public health issue 
of gambling harms. 
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About Gambling Research Exchange (GREO) 

Gambling Research Exchange (GREO) has partnered 
with the Knowledge Mobilization Unit at York 
University to produce Research Snapshots. GREO is an 
independent knowledge translation and exchange 
organization that aims to eliminate harm from 
gambling. Our goal is to support evidence-informed 
decision making in safer gambling policies, standards, 
and practices. The work we do is intended for 
researchers, policy makers, gambling regulators and 
operators, and treatment and prevention service 
providers.  

Learn more about GREO by visiting greo.ca or emailing 
info@greo.ca. 
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